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LinkedIn:
profiles & pages
– The perfect
partnership



“LinkedIn has over 900 million professionals globally.

It's a platform not just for job seekers but for

professionals and businesses to build their brand,

connect with peers, and grow their influence.”





Profiles
Focus on the individual 

Help build a personal

brand

Include elements like

headline, summary, skills,

experience and

reccomendations

Pages
Focus on the business 

Establish company presence

and attract talent 

Include elements like

company description, career

page integration, follower

growth and lead gen forms



Profiles Pages

The sweet spot!



But, you need to make sure

they are all optimised



Where do you begin optimising your profile?

Profile picture

& headline

Summary

section (About)

Experience

& skills

Get

active



Make sure your profile aligns

with your company’s messaging

for a cohesive brand strategy



And your company page?

Complete

basic info

Make use of all

the features

Optimise

for search

Encourage

engagement



There are 3 ways

your LinkedIn pages

and profiles can

work together...

Linking profiles to your

company page1

2

3





There are 3 ways

your LinkedIn pages

and profiles can

work together...

Linking profiles to your

company page1

2 Community engagement -

recruitment & networking

3





Once upon a time there was a

guy called Greg...



This is Greg



This is Greg

Greg is using

LinkedIn to

find a job!
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This is Greg This is Carla

Greg is using

LinkedIn to

find a job!

Carla is using

LinkedIn to find

an employee!

But how do they find each other?



Sadly it’s not as easy as this!





Greg sees a job

posted by Carla at

her company



Carla’s personal post

appears in his feed

Greg sees a job

posted by Carla at

her company
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Carla’s Company

page posts start to

appear in Gregs feed
Carla’s personal post

appears in his feed

Greg sees a job

posted by Carla at

her company

Greg visits the

company page and

sees all the great posts

about the culture

Greg applies for the

job and gets it!

Happy Carla!



This works for networking too!



Carla becomes Claire

Greg becomes Geoff



Claire’s company

page posts start to

appear in Geoff’s feed

Claire’s personal post

appears in his feed

Geoff uses the

search bar to find a

business coach - he

clicks on Claire

Geoff visits the

company page

Geoff contacts

Claire

Carla becomes Claire

Greg becomes Geoff



And finally



Linking profiles to your

company page1

Employee advocacy

2 Community engagement -

recruitment & networking
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There are 3 ways

your LinkedIn pages

and profiles can

work together...



But what is 

employee advocacy?



‘Your employees have 10

times more social reach

than your brand

accounts’ (LinkedIn); and

that ‘sales leads

generated by social

advocacy are 7 times

more likely to close’
The Marketing Advisory Network

Employee advocacy is not

about telling employees

what to do.

They’ve got to want to do it.

Why does it matter anyway?



Remember the sweetspot?



Profiles Pages

The sweet spot!



Combining your personal, employees and your company

brand efforts, will improve your return on investment.



TLDR
LinkedIn profiles and pages work best when

aligned to reflect both personal and business

goals.

Optimised profiles strengthen your personal brand

while supporting your company’s credibility.

Company pages provide a platform for

professional content, corporate updates, and job

postings.

Employee advocacy is a powerful strategy to

amplify your brand’s reach and increase trust.



Who wants to learn more?



Get booked onto our

next workshop then. 

Building your personal

LinkedIn strategy

Thursday, 24 October

£95 + VAT



Follow us 

/XpandMarketing

@Xpand_Marketing

/company/xpand-marketing

/xpandmarketing

Let's connect

www.xpandmarketing.co.uk
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